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WHAT IS RHETORIC?

“The faculty of discovering in any given case
the available means of persuasion”

– Aristotle – 

“The art of enchanting the soul”
– Plato – 

“Speech designed to persuade”
– Cicero – 



















LOGOS: INTRODUCING & MAKING 
THE CASE FOR YOUR SCHOOL

“Why should I send my child to this school?”

✓ Is this a place of academic excellence? Does it show results?

✓ Does this school share our family’s values?

✓ Does this school offer high-quality extracurricular activities?

✓ What else makes this school unique?



PATHOS:  CONNECTING 
WITH THE EMOTIONS

“How do I feel about this school?”

✓ How do the photos and videos make me feel?

✓ What would it feel like to be a student here?

✓ How does the overall website design (branding, colors, fonts, 
user experience etc.) shape my feelings about the school?





ETHOS: ESTABLISHING COMPETENCE, 
INTEGRITY, AND GOOD WILL

“Can I trust this school?”

✓ Is this a place of professionalism, competence, and expertise? 
(phronesis – good sense)

✓ Is this a place of integrity that practices what it preaches?
(arete – moral excellence)

✓ Do the site’s messaging and user-friendly design make me feel 
valued and welcomed? (eunoia – goodwill)



Things can often be compared and ranked according to their 

beauty, and there is also a minimal beauty—beauty in the lowest 

degree, which might be a long way from the ‘sacred’ beauties of 

art and nature which are discussed by the philosophers.

There is an aesthetic minimalism exemplified by laying the table, 

tidying your room, designing a website, which seems at first 

sight quite remote from the aesthetic heroism exemplified by 

Bernini’s St Teresa in Ecstasy or Bach’s Well-Tempered Clavier.

You don’t wrestle over these things as Beethoven wrestled over 

the late quartets, nor do you expect them to be recorded for all 

time among the triumphs of artistic achievement.

Nevertheless, you want the table, the room or the website to 

look right, and looking right matters in the way that beauty 

generally matters — not by pleasing the eye only, but by 

conveying meanings and values which have weight for 

you and which you are consciously putting on display.”

“
Is Your School’s Website Beautiful?
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RECOMMENDED RESOURCES

Insights into Rhetoric/Design thevisualcommunicationguy.com

 Check for Broken Links  deadlinkchecker.com

 Other Tips & Resources  paideiagraphics.com/blog

 Email Gene Liechty   Gliechty1@gmail.com

 Concordis Education Partners concordispartners.com

 Email Patrick Halbrook  Patrick@paideiagraphics.com

 Paideia Graphic Design  paideiagraphics.com
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